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The bar chart illustrates the people’s way of having coffee and tea in Australian five cities during the 

last four weeks. Overall, in all cities except for Adelaide, majority of people were likely to visit café 

for these beverages while buying fresh coffee is the least popular and buying instant coffee is in 

between. 

Sydney, Melbourne and Hobart showed the similar trend, where almost same proportion of people 

at around 63%, which is far higher than any other cities, answered to visit café. As for instant coffee, 

it is most popular in Hobart at below 55% whereas least in Sydney just over 45%. Buying fresh 

coffee, which is relatively less popular compared to other habits, is most famous in Sydney at 

approximately 43% which is a little higher than Melbourne by a few percent. 

In other two cities, Brisbane and Adelaide, going to café is relatively less popular compared to 

aforementioned three cities at just above 55% and less than 50%, respectively. These cities saw the 

lowest proportion of buying fresh coffee at almost same percent of less than 35%. In Adelaide, the 

trend is unique where instant coffee is a little more popular than visiting café by a few percent. 

 




