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The bar chart illustrates the people’s way of having coffee and tea in Australian five cities in 
Australia during the last four weeks. Overall, in all cities except for Adelaide, the majority of 
people were likely to visitvisited a cafécafé for these beverages, while buying fresh coffee 
iswas the least popular and buying instant coffee iswas in between. 

Sydney, Melbourne, and Hobart showed athe similar trend, where almost the same proportion 
of people, at around 63%, which iswas far higher than any other cities, answered to visit 
caféscafé. As for instant coffee, it iswas the most popular in Hobart at below just 55%,% 
whereas least in Sydney was just over 45%. Buying fresh coffee, which iswas relatively less 
popular compared to other habits, iswas the most famous in Sydney at approximately 43%,% 
which iswas a little higher than Melbourne by a few percent. 

In the other two cities, Brisbane and Adelaide, going to café iswas relatively less popular 
compared to the aforementioned three cities, at just above 55% and less than 50%, 
respectively. These cities saw the lowest proportion of people buying fresh coffee, at almost 
the same percent of less thanapproximately 35%. In Adelaide, the trend iswas unique, where 
instant coffee iswas a little more popular than visiting a café by a few percent. (data coverage 
could be improves using a better approach to the data separation)  
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The bar chart illustrates the people’s way of having coffee and tea in n five cities in Australia 
during the last four weeks. Overall, in all cities except for Adelaide, the majority of people 
visited a café for these beverages, while buying fresh coffee was the least popular and buying 
instant coffee was in between. 

Sydney, Melbourne, and Hobart showed a similar trend, where almost the same proportion of 
people, at around 63%, which was far higher than any other cities, answered to visit cafés. As 
for instant coffee, it was the most popular in Hobart at below just 55%, whereas Sydney was 
just over 45%. Buying fresh coffee, which was relatively less popular compared to other 
habits, was the most in Sydney at approximately 43%, which was a little higher than 
Melbourne by a few percent. 

In the other two cities, Brisbane and Adelaide, going to café was relatively less popular 
compared to the aforementioned three cities, at just above 55% and less than 50%, 
respectively. These cities saw the lowest proportion of people buying fresh coffee, at almost 
the same percent of approximately 35%. In Adelaide, the trend was unique, where instant 
coffee was a little more popular than visiting a café by a few percent. (data coverage could be 
improves using a better approach to the data separation)  

 

 

 



 Estimated  

Grade 
 

Task 

Achieve-

ment 

7  150 -190 words 

 

 overall summary 

 

 all key data covered / data is highlighted well 

See comments in the edited report. 

 data is reported accurately 

 

 

Cohesion 

and 

Coherence 

 

7  logical separation of data into paragraphs  

While a logical approach, I don’t agree with the data separation. 

 body paragraphs start with a phrase that indicates the data in the paragraph 

 

 logical paragraph development 

 

 Good overall layout 

 

 

Vocabulary 6  appropriate word choices / control of word endings/forms 

See the errors pointed out in the essay including the content highlighted in 

yellow. 

 

 spelling is correct 

  

Grammar  

7 

 articles (a, an, the) 

 See the errors pointed out in the essay including the content highlighted in 

green. 

 sentence structures are correct 

See the errors pointed out in the essay including the content highlighted in 

green. 



 

 punctuation 

 

 

 

 

Overall 6.5 Last four weeks – that is not the present so you should have used past tense 

throughout. 

 

Data separation  

 

The aim of data separation is to achieve even coverage of the data using two or 

three data paragraphs, if possible, unless there is some compelling reason to 

deviate from this. In this case, I recommend the use of three data paragraphs 

with one for each of the beverage categories. 
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